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Consumer Choice Theory
In microeconomics, utility is defined as the satisfaction or happiness that an individual gets from the consumption of a particular good or service (Becker, 2017). Therefore, marginal utility explains the amount of marginal value that a consumer attaches to the consumption of a particular good. Business persons believe that consumers are driven by the urge to achieve maximum satisfaction from every single penny that they spend, and thus the consumer choice and utility maximization theory. This theory is based on certain assumptions.
The theory of consumer choice and utility maximization is quite practical to some extent, considering some of the theories and assumptions that it is based on. The first assumption is that the consumer is assumed to be a rational decision maker. The consumer is believed to have access to all the required information about products in the market and the prevailing prices of all similar products in the market (McConnell et al., 2014). Therefore, taking into consideration his/her income levels and the prevailing market prices, the consumer is expected to go for the product that will give him or her maximum utility. Secondly, the consumer is assumed to know precisely about his product preferences according to the amount of satisfaction attained from each. Therefore, given the option of various products at the same prices, he is most likely to go for the product that will give him most utility, thus the theory of consistency and transitivity of choice (Becker, 2017).
On the other hand, the theory can be said to be misguided in deciding consumer choice as it assumes other crucial theories, for instance, the theory on the Marginal Rate of Substitution. According to microeconomics, the theory of Marginal Rate of Substitution is a measure of the willingness of consumers to substitute a commodity for another as long as the alternative provides equal or more utility (Becker, 2017). This theory counters the assumption of consistency and transitivity of choice that is made by consumer choice school of thought. In as much as the consumer chooses one commodity over another time and again, if given options with the same utility, they tend to break the monotony. Therefore, in conclusion, in as much as the consumer would tend to go for products that offer more utility, there are other factors that affect his consumption decision. Therefore, consumer choice and utility maximization theories are not always applicable.
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